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Disclaimer 

 

This e-book has been written for information purposes only.  

Every effort has been made to make this ebook as complete and accurate as 

possible. However, there may be mistakes in typography or content. Also, this ebook 

provides information only up to the publishing date. Therefore, this ebook should be 

used as a guide - not as the ultimate source. The purpose of this ebook is to 

educate. The author and publisher does not warrant that the information contained in 

this e-book is fully complete and shall not be responsible for any errors or omissions. 

The author and publisher shall have neither liability nor responsibility to any person 

or entity with respect to any loss or damage caused or alleged to be caused directly 

or indirectly by this ebook. Your use of the information herein is entirely at your own 

risk.  If you do not agree with these terms of use close this book now and discard it. 

 

 

Learn the skills to make money on demand from anywhere with just a laptop and an 

internet connection.  TheKinghumanElite.com gives you the tools and the education 

for making money online.  Click here to see video  
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Getting Subscribers 

 

This is where it all starts. If nobody enters their email address into your squeeze 

page and clicks on the “Go” button then everything else is a waste of time. Your 

squeeze page needs to be really compelling and motivate the visitor so much that 

they can’t enter their email address fast enough! 

Is that possible?  

Sure it is, you just need to get your squeeze page right and you will achieve high 

conversion rates.  

What is a conversion rate?  

Well let’s assume that for every 100 visitors to your squeeze page, 22 become 

subscribers on average. This is a conversion rate of 22%.  

This would be a good conversion rate, but if you follow these tips you can achieve a 

higher rate. 

The first thing to understand is that short squeeze pages convert better than long 

squeeze pages do. If you have studied copywriting before you may have a hard time 

accepting this, as you were probably told that long copy sells better than short copy. 

Well forget about that. People will part with their email address a lot easier than they 

will with money.  

 

It has been tested and short squeeze pages win. 

 

Why is short copy better?  

Here are some theories. You are giving away something for free so all the visitor 

needs to know is the key benefit or benefits. You are actually doing people a favour 

by using short copy.  
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It makes the decision easier and saves their time. In some tests with compelling 

short copy up to 80% conversion rates were achieved.  

Sounds better than 22% doesn’t it? 

Then there is the “opt in” box.  

You want to make this front and center and have a large “subscribe” button (or “let 

me in” etc) and a large box for them to enter their email address. At the top of this 

box will be your compelling headline.  

 

That’s it!  

No long copy, no bullet points.  

Absolutely nothing else. 

 

In other tests it was found that just asking for an email address and not a name lead 

to higher conversions. The downside of this is that you cannot personalize the emails 

that you send to people. Nobody really knows how important this personalization is 

when it comes to open rates and the reader taking action.  

The less work that you give people to do the more likely you will be of achieving 

success. You need to decide whether you want higher conversion rates or the ability 

to personalize emails.  

Give me those higher conversions anytime! 

OK so now onto the headline.  

In order to be successful with this you need to appeal to the visitor’s emotions. The 

key emotions here are: 

 The shock factor (also known as the WTF factor) 

 Hope 

 Curiosity 

Now you will want to use all three of these emotions so that you will really stand a 

great chance of making them subscribe. Here’s an example: 

12 PAGE REPORT REVEALS 5 VIRTUALLY UNKNOWN FREE TRAFFIC SOURCES THAT 

DELIVER HIGH QUALITY TARGETED VISITORS TO YOUR OFFERS. FLOOD YOUR 

WEBSITE WITH PEOPLE EAGER TO BUY! 

Let’s pull this to pieces a bit to examine it further.  
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The curiosity factor is covered with the words “virtually unknown” element. It will 

plant a seed in the visitor’s mind that they really need to know what these traffic 

sources are.  

You are raising their curiosity with these words. 

The use of numbers is also powerful.  

We stated that there were “5 Virtually Unknown Free Traffic Sources”. This will raise 

the curiosity of the visitor for sure. Always try and attach numbers in your squeeze 

page headlines. 

For the shock factor you will be creating a contrast.  

This will make the curiosity even stronger. What you are doing here is implying that 

the visitor is missing an essential part of the jigsaw. Without the information in your 

report they will never get it right.  

You want to keep their self esteem intact and not tell them that they are wrong, but 

just using the wrong methods. 

Most Internet marketers know that certain sources of free traffic are a great way to 

build a list. They probably thought that they knew all of the free traffic methods, and 

now you are telling them about 5 virtually unknown sources they have been missing 

out on.  

They would start to question if they were doing it right in the first place and they will 

certainly want to know more. You are challenging a pre-existing belief that they hold 

here by saying “we know something that you don’t”.  

This works great all of the time. 

The final element is hope.  

This is probably the easiest emotion to cover as this is done through the final benefit 

line “Flood Your Website With People Eager To Buy”.   

The visitor can easily grab this benefit by subscribing and downloading your report.  

So in exchange for their email address, they will be able to create a “flood” of visitors 

to their site. 

Now there is one more thing that is recommended to be added to the opt-in box. This 

should not be overlooked as it can be essential to visitors creating a reference to 

who you are.  

This is the pre headline that reveals the name of your newsletter.  

 

Have a look at this example below: 
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Notice how the pre heading “The MMO Power Newsletter...” has been added.  

Why is this important?  

Well when someone is directed to a squeeze page they may not take any notice of 

the domain name that it is hosted on. We don’t want them to do that do we? We 

want them to concentrate on the message in the middle of the page and enter their 

email address right? 

So we are telling them in our pre headline that the report comes from the “MMO 

Power Newsletter” and this also warms them up to expecting the newsletter. If you 

want to brand yourself you could use “John Doe’s Newsletter Proudly Presents” 

instead.  

The important thing is to mention that is a newsletter and has a name. 

Not only does this add perceived value, but when you send your emails you will use 

the same name. Set up your autoresponder so that the emails are sent from “The 

MMO Power Newsletter” or whatever you used.  

When the subscriber receives your confirmation email (oh yes you need to use 

double opt in here to fight against fake emails which are all too common these days), 

they will see that it is from “The MMO Power Newsletter” and should recognize it.  

It should arrive just a few minutes after they have opted in so it will be fresh in their 

memory. 

Unless people know your name then it is advisable to go for the “brand” approach as 

described above. A lot of people forget names as well which won’t help.  

All you need to do is add the name of your brand in your autoresponder sender field.  
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OK so now you know how to set up a squeeze page that will convert well and use 

your brand on it.  

We will now move on to your first email and building a relationship. 
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Building a Relationship and Your First 

Email 

Building a relationship starts before the visitor has even confirmed their subscription. 

You may think that this is a crazy notion but it isn’t.  

Until they confirm their “opt in” they will not receive any emails from you.  

So how can you do this? 

It is important that you create a “Confirmation Pending” page that reminds the visitor 

that they need to confirm their email address in order to receive their free report. It 

doesn’t matter if you send them to an offer after they have opted in, as long as they 

end up at this page eventually. 

The reason was made clear in the main guide but here it is again.  

 

Many people are using fake email addresses to receive reports these days.  

 

Lazy marketers are just redirecting people that entered an email address to a 

download page to get their report.  

This is not good, and they are effectively stealing your information because the email 

address used will never be confirmed. 

Your Confirmation Pending page should spell out the benefits of them receiving the 

report in more detail, and provide them with the opportunity to re-subscribe using a 

real email address so that they can get it.  

You need to promise them that they will never regret downloading the report and that 

it will help them immensely. 
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So the page could be something like this: 

 

YOU ARE JUST ONE CLICK AWAY FROM DISCOVERING THE 5 FREE TRAFFIC SOURCES 

THAT WILL DRIVE FLOODS OF VISITORS TO YOUR WEBSITE EAGER TO BUY! 

 

Dear Traffic Seeker, 

Please check your email, as very soon you will receive an email from the MMO Power 

Newsletter requesting that you confirm your subscription to what is probably going to be the 

most important newsletter that you have ever joined. 

You will receive your copy of the “Free Traffic Forever” report as soon as you have 

confirmed, and not only that you will receive truly life changing emails in the following days 

that answer the most common questions asked by those that have read the report. 

I promise you this: 

 I will share proven tips and advice with you that will help you to build your online 

business and make a ton of money 

 I will show you the free and inexpensive tools that I use every day to power my 

business to the next level and explain how they can do the same for you. 

 I will only show you things that have been tested and are proven to work.  

You will not want to miss the MMO Power Newsletter. Just to be sure that you have used an 

email that you check regularly, you can click here to use another email if you wish. 

I am really looking forward to meeting you inside. 

 

John Doe – The MMO Power Newsletter 

 

 

What you are doing here is telling them that they are getting two wonderful products 

for free. The first is the free report, and the second is the newsletter no self-

respecting Internet marketer can do without.  

In fact the visitor could perceive that the newsletter is even more valuable than the 

report. 

If they have used a fake email address then we have subtly provided them with the 

opportunity to go back and start again.  
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It is also recommended that you add a few lines to the page asking the visitor to 

check their Spam inbox for the confirmation email, and then marking your emails as 

“not spam” if it has ended up there.  

In addition to this Confirmation Pending page, you can also change the confirmation 

email in your autoresponder so that it says the same thing.  

Is this duplication?  

Well it is, but maybe your visitor will not see the Confirmation Pending page for some 

reason.  

When the confirmation email turns up in their inbox they will get the same message. 

If they have already seen it then it doesn’t matter.  

A little repetition never hurt anybody.  You need to do everything that you can to turn 

a potential subscriber into a full subscriber. 

Here is an example of a first newsletter email: 

 

JUST A QUICK NOTE BEFORE YOU RECEIVE YOUR “FREE TRAFFIC FOREVER” REPORT... 

Hi, 

You may be wondering why I have called this the MMO Power Newsletter.  

The answer is really simple. I want you and all of my other subscribers to inject your make 

money online business with the “power” that I have been using over the last few years which 

has bought untold success.  

Please click the long looking link below to confirm that you want to learn about this Power. 

You will also receive the Free Traffic Forever report that I promised you as well. This will 

arrive in your inbox seconds after you have clicked on the confirmation link. 

The free report is my way of saying thanks but that is not all you will be getting. Keep your 

eyes on your inbox for the MMO Power Newsletter because you will gain some incredible 

benefits from this. 

In the newsletter I promise you this: 

I will share proven tips and advice with you that will help you to build your online business 

and make a ton of money 

I will show you the free and inexpensive tools that I use every day to power my business to 

the next level and explain how they can do the same for you. 

I will only show you things that have been tested and are proven to work.  

And so much more! 
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So please don’t waste any of your valuable time. Click on the confirmation link below and 

then check your inbox for your Free Traffic Report download link. This should arrive very 

quickly afterwards. 

[Confirmation Link] 

I am truly excited to have you on board and to share your power journey with you. I extend a 

hand of friendship to you and promise you that I won’t let you down. 

I promise you that you will never have seen a newsletter like the MMO Power Newsletter. 

 

John  

MMO Power 

 

The other thing that this approach does is build trust with the visitor and get them 

excited about receiving your report and your newsletter. They cannot really trust you 

until they have read your high quality report and high quality newsletter but you have 

already warmed them up to do that. 

While we are on the subject of quality you will ensure that your report is of the 

highest quality won’t you?  

In the main guide it was suggested that you could use PLR (private label rights) for 

this and you can.  

But make sure that you read through it first to make sure that it is good quality.  

Never provide a poor quality incentive.  

The subscriber will pay you for this later when they buy your products or make you 

commissions. Their email address is sufficient payment for now.  

 

Your First Newsletter Email 

 

The whole purpose of building a list is to sell to them.  

That is understood, and most of your subscribers will know this too. There are ways 

to go about this that will make them a lot more responsive to what you are offering, 

and stay subscribed to your list. 

It goes without saying that you need to add value to the lives of your subscribers. 

You can do this in a way that will warm them up to an offer and encourage them to 

make a purchase.  
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This all starts with the first email in the newsletter series.  

Begin this email by thanking them for joining. Tell them that they are joining an 

expanding community of successful Internet marketers who have used your power 

tips to make money online. Also tell them that these people always look forward to 

your newsletter. 

You need to create a persona for yourself next. It is fine to be an “expert” but don’t 

say that you will teach them.  

This is an instant turn off.  

Nobody wants to listen to how brilliant you think you are.  

You will show them what has worked in a soft way, so that they believe that you are 

just giving them the ideas. 

Tell them your personal story. How you struggled at first and how you have 

transformed your business and the kind of life that you are living. Make them want 

the same kind of life by following what you will share with them. You have solved the 

problems and saved them from having to do the same. 

If your report was about free traffic then tell them more about that. Empathize with 

them and tell them that you were in their shoes before. Discuss all the pitfalls of 

getting it wrong and how this held you back in the past.  

Tell them about other methods that you used that didn’t work. 

Tell them the bad news about the business and dispel myths and untruths. Explain 

the dangers of going down certain paths and any costs that may be involved.  

Then tell them the good news. After a lot of testing etc. you have found an effective 

solution that is cost effective and really works. Give some examples here to prove 

the point. 

Talk about the various methods that have worked well for you. Be honest here about 

any challenges that they are likely to come across and how they should solve these. 

If there are likely to be a number of challenges then be clear about this too. 

If you are making an offer in your email then provide details using bullet points about 

how the product you are offering will solve all of the challenges that you have talked 

about, and tell them to click on the link to find out more.  

A clear call to action is always necessary. 

If it is your own product and you are providing an early bird discount then be clear 

about this and that it will only last for a specified period of time. Use scarcity tactics 

to your advantage here.  
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You can also tell them that the normal price of the product is $XXX but they will get it 

for $XX as a valued newsletter subscriber. 

Conclude the email by telling the subscriber that you were honoured to share your 

battle weary lessons with them. Tell them that you really care about them and you 

will continue to send them informative emails with life changing information in them. 

Give them a cliff hanger to the next email: 

In the next newsletter you will learn about a website that you must use to get all of 

the free targeted traffic that you need.  

Be sure to check your inbox for this one! 

You can do this as a PS or tell them something else there. People will almost 

certainly read a PS (more about cliff hangers later). 

Here is something that very few people will do.  

It may be that the person reading your newsletter is not a subscriber of yours.  

They may have been forwarded the email by a friend. Always include a link to your 

opt in page in every email so that they can subscribe for themselves. 

Is this making sense? You need to stand out from the crowd. Most Internet 

marketers that build lists will not go the extra mile with these kinds of details and they 

are losing valuable subscribers. 

OK now to move on to the content of those future emails.... 

 

Avoiding The Yawn Factor 

 

It is a good idea to subscribe to other people’s email lists to see what they are doing. 

You may find some good tips from these emails but it isn’t very likely. Most of the 

emails will disappoint you and make you yawn.  

You want to do something different so that your emails will get opened and read. 

Once you put a boring email out there you will reduce your open rates for future 

emails dramatically. It doesn’t matter how good your subsequent emails are, the 

damage will have already been done.  

Your subscribers will think that all of your emails are going to be like this.  

You will also get a number of unsubscribes. 
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Here is an example of a yawn email: 

 

YOU HAVE SHOCKED ME 

 

Hi, 

I have checked my records and found that you have not checked out the  

“super duper new product” which explains how to make millions in your underwear. 

I am frankly SHOCKED at you! 

You are leaving money on the table by not checking out this product.  

It has made so many others very good money and it will work for you too. 

But I know you better than that. I know you are the type of person that recognizes  

a golden opportunity when you see one. You want to take your Internet marketing  

business to the next level and this is the best way to do it. 

Think about what you can do with all of that extra money and free time.  

If you don’t do it for yourself then do it for your family. 

They will certainly thank you for it and you will soon understand why I was so excited to 

recommend this to you. 

The video will only be available for a short time so CLICK HERE to watch it 

I am your friend and you need to trust me on this. There are still some bonuses left for early 

action takers so get in NOW. 

Don’t miss out on this one or you will definitely regret it. 

 

Speak soon 

John 

--------------------------------------------------------------------------------------------------------------- 

What kind of response do you think this will invoke? Your subscribers are going to 

put their guard up against buying things, and this will condition them to act in the 

same way whenever they see an email from you.  

The responsiveness of your list will hit the floor. But people send out these kinds of 

emails every day and then wonder why they don’t make any money! 
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This approach may have worked in the past when people were not subscribed to a 

million lists in the same niche. This is lazy email marketing, which is why the majority 

seems to be doing this.  

Don’t be part of the majority. 

In this section you will discover how to make your emails different and stand out from 

the competition.  

If you go into the make money online niche you will have competition for sure, so it is 

best to be prepared. 

With the methods described here you will produce emails that inspire people. They 

will provide valuable information and also empower your subscribers.  

They will also sell to them in a way that does not invoke their “being sold to here” 

guard. 

By following this method you will always be unique and original. There is no better 

way to get in front of your competition than with originality.  

The best marketers out there do this.  

You will never see them send an email like the example above.  

 

Follow this 5 stage method… 
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The 5 stage method 

 

1. Get Them Curious and Excited 

 

Earlier on you were told to use cliff hangers in your emails as this is essential for 

inspiring people to open the next email that they receive from you. So from that very 

first welcome email you need to use a cliff hanger to make them excited about 

receiving the next email. 

After reading that next email they will know that it will be worth their while spending 

the time opening and reading your future emails. They will find them interesting and 

inspiring. They will want to go and do what you did.  

And of course at the end of the second email there will be a cliff hanger to the next 

one and so on. 

Here are a couple of examples of a good cliff hanger for the next email. You can use 

a direct or indirect approach.  

A direct approach would be “What if everything that you knew about writing emails 

was not only wrong, but will have your subscribers yawning and unsubscribing”. 

An indirect approach could be “My email open rates sucked and I was getting tons of 

unsubscribes. I knew that I had to change my approach and after testing a lot I found 

the right way to write emails which I will show you in the next email”. 

 

2. Make Your Emails Captivating 

 

OK so now you have them revved up and excited about your next email. Don’t waste 

this opportunity by just banging something out that will send them to sleep.  
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Start by justifying the excitement of the last cliff hanger and satisfy their curiosity with 

the whole story. 

There are several ways that you can do this, and stories work really well. Everyone 

likes a good story don’t they? You can provide information in the form of a how to 

guide as well if you prefer this.  

 

3. Link The Information In The Email To A Relevant Product 

 

You want to make them an offer don’t you?  

Well you can do this in a really powerful way by associating the lessons and parallels 

in your story or information, with the problem that you are solving.  

The best way to do this is to provide a solution in your email to the problem that you 

described, and then tell them that “XYZ” product will solve the problem in a heartbeat 

and will save them a great deal of time or make their lives a lot easier. 

 

4. Add A Call To Action 

 

By the time you get to this point you will have made them curious about your product 

recommendation through your great email content, and telling them how the problem 

was solved.  

This will justify your recommendation and instil confidence in the reader that they can 

get good results with the product too. 

You can now confidently recommend that they check out this product and solve their 

problems once and for all. You can tell them about any bonuses or time restrictions 

on the product.  

This will come across a lot better than the usual sales driven email. 

 

5. Don’t Forget To Add Your Next Cliff Hanger 

 

Always be thinking a few emails ahead - two ahead at the minimum.  

There is no need to make offers in every email; in fact it is a good idea if you don’t do 

this.  
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By writing your emails using the 5 stage method above, your subscribers will not be 

guarded about your offers, but you don’t want to overdo it. 

The cliff hanger conditions your readers to keep looking for your emails. This 

technique works really well for a series on TV so it will work well for your emails too. 

It doesn’t matter if another person uses the same 5 stage method, as they will never 

come up with the same cliff hangers and content that you will.  

OK let’s look at an example and then we can analyse it: 

---------------------------------------------------------------------------------------------------------------- 

Hi good day to you! 

What I am about to share with you is not known by the vast majority of Internet marketers. 

But if you take this information on board it will provide you with dramatic improvements in 

your email marketing. 

The problem is that people DONT LIKE BEING SOLD TO.  

This is the NUMBER ONE reason why your emails will not be opened; and people will 

unsubscribe quicker than you can believe.  

You have probably read that the purpose of having an email list is so that you can sell to 

them and make money. This is CORRECT, but if you go about it the wrong way,  

like I used to, then you will just waste a lot of time and money. 

You see once you send a purely “selling email” to your list their guard will be up and they will 

treat all future emails from you with suspicion.  

It doesn’t matter how informative your next email is, they are unlikely to open it. 

The bottom line here is that the old methods of email marketing don’t work anymore.  

A few years ago it was OK.  

These days people are subscribed to a gazillion lists and they receive the same kind of 

messages from all of them.  

They don’t open them and end up unsubscribing. 

But email marketing is not dead despite what you may have heard.  

There is a much better way to write your emails that get them opened, and any offers that 

you make checked out by the reader. It took me a long time to figure this out. 

Writing emails in this way will inspire your readers and they will be eagerly looking forward to 

your next email. This is not fantasy, but it will take a fair degree of effort on your part. You 

will need to tell a good story and link the product you are recommending to the story. 

Don’t be a victim of email marketing anymore.  
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Empower yourself with this original email writing technique and you will experience the same 

kind of results that I did.  

The first step to do this is very easy. Just click here to watch this life changing video: 

 

>> CLICK HERE TO LEARN EMAIL MARKETING SUCCESS SECRETS 

 

In the next email I am going to share with you a free traffic method that you can use to get 

many targeted visitors to your squeeze page  

(hint: This has nothing to do with Facebook or Twitter). 

 

Look out for this email and stay focussed! 

 

Always be a winner! 

John 

---------------------------------------------------------------------------------------------------------------- 
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Dissecting the email Piece by Piece 

 

OK let’s dissect this piece by piece using the 5 stage method... 

 

1. Get Them Curious And Excited 

“What I am about to share with you is not known by the vast majority of Internet 

marketers”.  

What can this be?  

They are already curious and eager to read more. There is some important 

information coming their way so you have their attention. 

The perceived value of the email is also increased here. By telling them that “most 

Internet marketers don’t know about this” will encourage them to read on. They will 

want to be on the “inside track”. 

 

2. Make Your Emails Captivating 

OK in this example we have got to the point straight away by telling them “The 

problem is that people DON”T LIKE BEING SOLD TO”. It then explains the effect 

that sending these kinds of emails will have on their subscribers, and that their future 

emails will not be opened and they will have many unsubscribes. 

It is explained that this method is outdated but it doesn’t mean that email marketing 

is dead. It is important to say this, as you want to lead on to the next part which is 

telling them about a new and successful way to do email marketing.  

They were also told that “It took me a long time to figure this out” which may conjure 

up feelings of them having to do a lot of experimenting and testing which they will 

want to avoid. 
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3. Link The Information In The Email To A Relevant Product 

OK so we have told the reader that there is a better way and that it will involve some 

work and figuring out. We want to make all of the pain of the “work” part go away 

with a solution that is perfect to solve this problem.  

Obviously the product needs to be directly related to solving this problem. 

So this was added “Don’t be a victim of email marketing anymore. Empower yourself 

with this original email writing technique and you will experience the same kind of 

results that I did”.  

We are telling them that there is a way to solve the problem and inferring that they 

will get excellent results from using this method. 

 

4.  Add A Call To Action 

This bit is obvious, but you can use more lines here if you want to. Usually “less is 

more” and works better, but it is up to you. The call to action here is:  

“The first step to do this is very easy. Just click here to watch this life changing video: 

CLICK HERE TO LEARN EMAIL MARKETING SUCCESS SECRETS” 

Using powerful words instead of a bare link is the preferred option.  

It is not over the top and the link is likely to get clicked. You are not telling them that 

“they must buy this” or “act now before they are all gone”. You are just using a soft 

sell method that will not upset them.  

They can watch a video without buying anything if they choose to do that. 

 

5. Don’t Forget To Add Your Next Cliff Hanger 

So you have thought a couple of emails ahead and you know what your next email is 

going to be about. The cliff hanger is “In the next email I am going to share with you 

a free traffic method that you can use to get many targeted visitors to your squeeze 

page (hint: This has nothing to do with Facebook or Twitter)”. 

Notice that we have told them what the method is NOT about, so this should pique 

their curiosity even more.  

This email took around 10 minutes to write. It could probably be improved a little but 

it is pretty good as it is. Email marketing does not have to be difficult to be effective! 

Now we will have a look at the importance of subject lines. 
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The Importance Of Subject Lines 

 

There are many email marketing courses that will tell you that subject lines are the 

be all and end all of email marketing.  

They will have you believe that without a catchy and enticing subject line your email 

will never be opened.  

The truth is that subject lines ARE important but they are not the be all and end all, 

unless you are sending blatant sales emails, which is definitely not recommended.  

Let’s have a look at some typical subject line examples that people receive in their 

inbox every day: 
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Re: Verification Code For: This subject line appears over and over again in inboxes. 
Here they are trying to trick you into thinking that you requested a verification code 
for something. If the email does get opened then it will be obvious that it is a sales 
email.  
 
They use the “Re:” part to make out that it is a reply to an email you have sent.  
 
Useless and insulting! 
 
 
Confirm Your Deposit: Another useless tactic. If you made a deposit you would 
remember wouldn’t you?  
 
 
We’ve Recommended This For You: This just screams selling something inside. Would 

you open this? 

 

Are You On Facebook: The whole world is on Facebook. This is just stupid. If 

someone wants to send you something they can just do it via email. 1/10 for effort! 

 

Your Requested Information: This is one of the oldest tricks in the book. It might have 

worked years ago but it won’t work now. 

 

Check This Out: Similar to “You Must See This”. Totally overused and boring 

 

The Reason Of Failure: This was actually sent by a natural English speaker. This is a 

lesson for you to check everything before you press “send”. Surely the “Reason For 

Failure” would have been better! 
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Here are some more classics: 

 

Your Requested Information: Yawn! 

 

Something New For Your Eyes: A selling email perhaps? 

 

Download Your New: Anything with “download” in it should be treated with the utmost 

suspicion! 

 

Expires Tomorrow (Save over $2000): Are you serious? LOL 

 

Top Secret: Oh please no more! 

 

Paycheck OVERLOAD: Do they really think that we are that stupid? 

 

List Build For You: Again received from a natural English speaker. Perhaps “List Built 

For You” would have been better. 
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It probably won’t surprise you to know that all of these emails ended up in a spam 

inbox.  

None of them are worthy of opening. If any of these people had taken the time to 

build a relationship, and then use the 5 stage method we have discussed, then they 

wouldn’t need to use these pathetic subject lines. 

There is no point concentrating all of your effort on the subject line if you are then 

going to bore the reader or blatantly sell them something.  

You will make your situation worse, as more people will open your email only to be 

disappointed with its contents.  

Create valuable content first, and then come up with a relevant subject line. 

Remember that in your emails you have warmed up your subscribers to what is 

coming next, so you don’t need an overly clever subject line.  

If you are sending a broadcast email then it is more important. 

 

Make It Relevant 

 

The first lesson to be learned with subject lines is relevance.  

The subject line can still be appealing, but it needs to relate to what is inside the 

email. Don’t tell them about their deposit confirmation or verification code and then 

ask them to look at an offer. This is just insulting people’s intelligence. 

Consider the example email we dissected before. Here are some good subject ideas 

that are relevant: 

“The Reason Why Your Emails Are Not Being Opened” 

“Your Email Marketing Isn’t Working Because Of This” 

“How To Change Your Email Marketing So That It Works” 

Write your subject lines in the present tense and try to make them look like news 

headlines. Don’t use commands and requests in your subject lines.  

Things like “You Must See This” and “Open This Quickly” are what everyone else is 

doing and just don’t work.  

Never ever use subject lines such as “I Am Disappointed With You” or “You Have 

Shocked Me”. These are just offensive.  
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Conclusion: 

 

I trust this guide has given you everything you need to get started on your journey to 

a emailing your subscribers with skill and respect for your subscribers.  

Having an email list is powerful, but not if your email list is unresponsive or if your 

subscribers don’t trust your emails enough to even open them. 

Treat your subscribers with respect, provide value, and slowly but surely you’ll start 

building relationships, and that’s where the power of an email list lies. 

 

You literally have everything laid out for you, so make the decision to read this guide 

again and take action at every step. 

Remember to take only a single step at a time, and before you know it, you’ll have 

achieved something you never thought you did. 

 

If you want more in depth training on exactly how to make money on demand from 

anywhere in the world with just a laptop and an internet connection  

CLICK HERE NOW AND WATCH THE VIDEO 

 

Maximum respect my friend and all the best of life, 
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